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In addition to providing household-use and commercial-use frozen foods and raw materials for fisheries, livestock, and poultry, Nichirei mainly

focuses on business areas that support eating habits, such as temperature-controlled logistics, which handles the storage and delivery of foods. g’
For mass retailers, who constitute our main customers, we provide products to various sales floors, such as fresh foods, delicatessen P idi i T isti . 'i
and frozen foods, while enhancing efforts throughout the Group, such as conducting store delivery operations by region, in an effort to build roviding optimal logistics services S
long-term relationships of trust. customized exclusively for customers =
2
24-hours per day, 365 days per year
Example of mass retailer sales floor development
Delivery of daily delivery products %gn
D
Delicatessen backyard Meat backyard To q ]
ﬂ delﬁegies - = Daily delivery product §.
Delicatessen o Processed meat Q — Eﬂ manufacturers [4)
- Our logistics Q
N o el e P M 5 Deliveries from manufacturers are center for daily @) L
) ‘ Daily deliveries ‘ ‘ Daily deliveries ‘ ‘ Beverages ‘ eat = concentrated in centers. Products are delivery products
Py sorted for each store delivery destination E;:ogrt;figt:zg Daily delivery product g
_ ‘ ‘ ‘ ‘ I P manufacturers 3
21
Accountant = Frozen products distribution *\ o
| 2 =
[ﬂi.: ] I}@W (D = To 7N E’
’7“ r Meat stores Frozen Qe
— Truck —— products  —
Frozen foods S From throughout Japan to each
r@ —— : — entrance [ = R R R O o delivery destination -
\ | | Salfr%“ ‘ ® <m Pursuing safe and high-quality w5
sashimi S Storage of T distribution temperature-controlled logistics services o S5
I ‘ || ‘ % fishery, livestock, 27
= Fich 2 poultry, produce, ™ 2 :OU
‘ | | s S and frozen foods = S 5 S B
] = — lol|®|< d!
- Grocery Fish T . | | s seeesecsesecsecccsccsetoccoce 4 @
) [ o | = :
1 @D | . i . 9
— B D g ackyar N é
—_ ‘ | | | | | Grocery H Grocery - : , s
P — ° . Y 1.48 million tonnes I_ndUStry s top S
: . : of refrigerated refrigerated warehouse o—a Trunk Line Transport 2
‘ ‘ ‘ Fish ‘ Fish . warehouse capacity storage capacity <+ Collection and distribution 3
‘ ‘ ‘ . from each region 3
. ®
Processed Foods Business Industry-leading sales Marine Produc
: . : S
. . =4
. . . . apegs . N
Household-use frozen foods and commercial-use . High quality assurance capabilities Sell the best materials procured v
frozen foods for delicatessen sales area . Product proposals using Nichirei through our own global network
: Fresh materials : :
Household-use . : : -
: . . E
- . :
=N : To stores —1] Food 2
4———  |oppo| —— < t ==
Marketing Product Sales e T Roruremen 9
— —> Commercialization —> o —> | ; vy
research development negotiation g \ Mass retailer '.9 Y
Customer Processing Center (meat processing plant) head rt BT @
t ¢ T feedback management = meat processing alternative cadquarters B D —
S Sales promotion 5 %
efla NS ) activities 3
SR 58} t@ + TV commercials, % 9_‘
Posters, Campaigns, =3,
etc. g». =}
el
o =
(=]
[o =]
35 <

Nichirei Group Integrated Report 2020 8






